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Disclaimer

The Presentation is to provide the general background information about the Company's activities as at
the date of the Presentation. The information contained herein is for general information purposes only
and pbased on estimates and should not be considered as a recommendation that any investor should
subscribe / purchase the company shares. The Company makes no representation or warranty, express
or implied, as to, and does not accept any responsibility or liability with respect to, the fairness,
accuracy, completeness or correctness of any information contained herein.

This presentation may include certain “forward looking statements’. These statements are based on
current expectations, forecasts and assumptions that are subject to risks and uncertainties which could
cause actual outcomes and results to differ materially from these statements. Important factors that
could cause actual results to differ materially from our expectations include, amongst others, general
economic and business conditions in India and abroad, ability to successfully implement our strategy,
our research & development efforts, our growth & expansion plans and technological changes, changes
in the Indian and international interest rates, change in laws and regulations that apply to the
healthcare industry, increasing competition, changes in political conditions in India. Neither the
company, nor its Directors and any of the affiliates or employee have any obligation to update or
otherwise revise any forward-looking statements. The readers may use their own judgment and are
advised to make their own calculations before deciding on any matter based on the information given
herein.

No part of this presentation may be reproduced, quoted or circulated without prior written approval
from Nureca Ltd.
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Management Commentary

ARYAN CGOYAL
Founder and CEO

‘For us at Nureca, FY2021-22 has been an eventful year. We have taken
meaningful strides towards realising our mission of creating a universal
healthcare platform supported by gquality home healthcare products for our
customers.

A significant milestone for the Company has been the launch of our Dr Trust
360 app. This platform provides easy to use, unigue features such as Doctor
Consultations, Personalised Risk Assessment, Learn with Meaning (content for
health and wellness as well as Yoga), Customised Nutrition Consultations and
Plans, HbAlc (long term metrics for glucometer users), Diet 360, to name a
few. We are happy to announce that the platformm has started receiving
traction and generating revenue. We are one of the few companies that have
the dual option of subscribing to our Dr Trust 360 platform while buying our
healthcare products - a synergy of USFDA-approved quality home healthcare
oroducts and Al-driven Dr Trust 360 platform that strives to improve user-
experience and be a trusting partner in their health and wellness journey.

Another such event is offline expansion. Nureca, a brand recognised for its
quality healthcare in the online segment has now ventured into the offline
space. Our strong online brand presence and brand value have helped us
reach 22 states and UT's within a year. \We have been able to build a robust
offline team through FY 2022 and we believe our efforts will fructify in the
coming year.

Looking at FY23, we are filled with exciterment as we have several products and
services in our pipeline thereby consolidating our position and Mmaking us a
one-stop platform for all healthcare needs.”




Management Commentary

"As Aryan mentioned, FY22 has really been an eventful year for us. Along with
our Dr Trust 360 app and Offline expansion, we also expanded our product
range. During the 1Ist half of the year, we launched products in the lucrative
Nutraceuticals market under our Dr Trust brand.

During Q4FVY22, we also expanded our baby care range under the brand
Trumom to address the gaps in quality and affordable hygiene products for the
better health of babies. All our new organic products are dermatologically
tested, hypoallergenic, cruelty-free, and Australian certified toxic-free with
Allergy certification and noted as a Vegan by Safe Cosmetics Australia.

Coming to the financials for the year, we continue strong growth with an
iINncrease in total revenue for FY22 by 22% on YoY basis to Rs. 263cr. Our
adjusted EBITDA for the year was slightly above our FY21 numbers. This is due
to continuous fast track expansion across business verticals that have
accelerated our fixed cost as well as variable cost growth higher than the
revenue growth. We are in an investing phase, with a focus to build a strong
orand that creates value for its stakenolders in the coming years. There were
also some one-off costs in Q4 which are the result of the things that | discussed
above, and these one-off costs put pressure on our margins in Q4FY22.

Overall, We will continue to invest across the functions and business verticals
SAURABH GOYAL to create a robust business model that will be unigque, meaningful, and
Managing Director sustainable”
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Our growing customer pase

CUSTOMER BASE
(CUMULATIVE)'

8,021

4639

A%

10,683

147 %

CAGR

STEADY
IMPROVEMENT
IN REPEAT
CUSTOMER

Returning visitors to
our website

17%

14%

Qur customer pase has

grown exceptionally over the
last 4 years which is a result of
remarkable quality of our
oroducts that led to word-of-
mouth marketing by our loyal
customer base. Currently, most
of our products enjoy 4+ Star
ratings out of 5-star ratings
across e-commerce platform.

At Nureca, we have a focused marketing
strategy to grow our brands and our
advertisement expenditure in the range of
3-5% of our revenue which lower compared
to the Industry average.




Performance Highlights

Financial Highlights

v GCMV for the FY22 at Rs. 3,403mn as compared to Rs. 2,994mn in FY21, an increase of 14%

v Operating Revenue was Rs. 2,555mn in FY22 as compared to Rs. 2,135mn in FY21, an increase of 20%

v Adjusted EBITDA was Rs. 664mn as compared to Rs. 644mn in FY21, an increase of 3%

v PAT stood at Rs. 450mn as compared to Rs. 464mn in FY21, degrowth of 3%

v EPS for the FY22 was Rs. 45.0 compared to Rs. 62.0 in FY21. The decline was mainly due to a higher base which is a
result of fundraising during the current year.

v In Q4FY22, We had several one-off costs in terms of professional and legal consultancy fees, setting up of various
frameworks and other smaller one-time expenses

| e

Business Updates

v

v

During the quarter, Aryan Goyal, Founder & CEO of Nureca, was awarded “Top 40 under 40" of the Indian
healthcare ecosystem by BW Businessworld

Our Employee expenses more than doubled this year as we continue to acguire more talent to expand various
obusiness verticals such as Offline entry, Health-tech Platform, entry into Nutraceuticals, baby products, etc.

During the quarter we added number new features to our Al driver platform — Dr. Trust 360. This is inline with
our strategy of creating a smart home and healthcare ecosystem for our customers.

We forayed into the offline market recently and built a strong presence in 22 states and UTs with 120
distributors covering 9000 retail outlets across India.




Key Performance Indicators

Strong GMV Growth

(INR mn)

3,403

1,281

Robust Operating Revenue Growth

(INR mn)
2,555

PAKS

994
619

201

20%

YoY

Revenue for the year grew faster than GMV driven by
better realization

Overall demand remains robust in Q4 which is visible in
strong growth of 29% over the same quarter last year.

Chip shortages continuous to create hurdle and we are
working on different strategies to overcome the same

Inventory rationalization at distributors end was majorly
cleared in Q3% and Q4 saw some last part of the inventory
rationalization and we do not see any impact of the same
going forward.




Key Performance Indicators

ADJUSTED EBITDA & EBITDA MARGIN

(INR mn)
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Adjusted EBITDA = Reported EBITDA — One-off costs; In Q4FY22, We had several one-off
costs in terms of professional and legal consultancy fees, setting up of various frameworks,
and other smaller one-time expenses
|
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Note: Calculation of PAT is as per Reported EBITDA.

The Gross margins for the full year was 48.1% compared
to 53.4% in FY21.

Our Gross margins for the full year were down by 500
basis points due to inflation in iNnput cost, currency
fluctuation as well as inflationary pressure in other non-
core costs such as packaging, transport, etc.

Our Adjusted EBITDA for the year was slightly nhigher
compared to last year due to lower gross margins as well
as higher employee expense which was driven by
aggressive talent acquisition across the business
functions and verticals.

Other expenses also grew in line with topline which was
driven majorly by R&D and Marketing expenses. This was
mMainly driven by Higher travel and support costs due to
the expansion of the Offline distribution network.

EBITDA was also impacted due to one-off costs of INR
3.2crin Q4FY22

PAT for the year was at Rs. 450mn slightly lower than
last year. The reduction in finance cost was offset by
higher depreciation cost as we shifted part of the
oroduction in-house.




Key Performance Indicators

EPS for the year was at Rs. 45, down 27% from last year
mainly due to a higher base as a result of the IPO
which led to the higher number of shares

Our ratios continue to remain robust, but we expect

them to be rationalized and come to sustainable levels

over the period as we invest more in technology and

talent which will be our growth engine in the coming
ears

EPS
62
45
Q
27 %
4 = VoV
9
|
Strong Return Ratios
Z. 0—-ROE -e-ROCE
Od31% (0]
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29%
67%
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Note: ROCE derived on basis of average equity and average capital employed

Our sales keep fluctuating on a quarterly basis which is
driven by elements such as the holiday season, and
festival season which creates cyclicity in our business,
therefore it is important to look evaluate Nureca on a
Yearly basis rather than on a quarter-on-quarter basis.




—inancials — Income Statement

(INR mn)
Revenue from operations 2,135 20%
Other Income 28 173%
Total Revenue 2,163 22%
Cost of Goods Sold 995 33%
Employee benefits expense 46 116%
Other expenses 478 20%
Total Expenses 1,519 32%
Reported EBITDA 644 2%
One-Off costs 0
Adjusted EBITDA 644
Finance Cost 16 -54%
Depreciation 4 251%
PBT 623 -2%
Current tax lISS -5%
Deferred tax ) -188%
PAT 464 -3%

1. Adjusted EBITDA = Reported EBITDA — One-off costs; In Q4FY22, We had several one-off costs in terms of professional and legal consultancy fees, setting up of various frameworks, and
other smaller one-time expenses
2. Note: Calculation of PBT and PAT is as per Reported EBITDA.




Offline expansion — Progressing steadily
120+ 9,000+

Offline team expansion, promotion and brand-building activities:

»  MEDICINE
st HOUSE



Offline expansion — Progressing steadily

120+

Distributors

9,000+

Retail outlets covered

22

States & UTs covered




Expanding Our Presence In Wellness Ana
Preventive Healthcare Market

Strong Product Pipeline

/o 250

142

SKUs launched Product Pipeline for Expected
till FY22 launched FY23 Product basket
In FY22 n FY23

We launched total 74 SKUs in FY22 taking the total numlber of SKUs
launched n the market to 216

' We continue to expand our presence in the nutraceuticals vertical with

the latest launch of a niche product and a powerful natural antioxidant —
GClutathione.

This quarter was mainly focused on the launch of Baby care products
under the brand ‘Trumor® We have launched multiple products in this
range and the initial market response has been very positive. We will
continue to launch more

During the quarter, we added new features and improvements to our
Dr. Trust 360 platform to improve user experience. All our devices are
now successfully integrated with Dr. Trust 360 platform leading to a
seamless flow of user data from our products to the platform. This has
now enabled better virtual doctor consultations due to the availability of
the different sets of data in one place.

During the quarter, we added Risk Assessment profile, HbAlc, Diet 360
plans, and Learn with meaning content which is converging to our goal
of providing all the healthcare services in one place to our customers.




New Product Launcnes

“Trumom® — Organic Baby Care Range

To address the increasing and ever-changing demands of
quality-conscious parents who prefer safe and efficacious
hygiene products for their babies, Trumon?t has expandea
its range of baby products.

Enriched with Organic ingredients, our new range
comprises baby wipes, Liguid Cleanser, Laundry
Detergent, and Baby Soap.

All - these products are dermatologically tested,
nypoallergic, and Australian certified toxic-free, MADE
SAFE, Allergy certified, Cruelty-free and Vegan by Safe
Cosmetics Australia.

AUSTRALIAN
CERTIFIED
TOXIC-FREE

Ffrum®m’

By DrTrust USA

'/fé’t.mriched with
NS Organic

BNeA¥S Lavender &
| Lemon Extracts

By DrTrust' USA

BABY WIPES

i 72 wipes |15 x 20 em ; - - /}
- i wipes
E Ly I 15x20cm

SAFE COSMETICS AUSTRALIA - CRUELTY-FREE™ VEGAN
THE TOXIC CAMPAIG™N CERTIFIED FENEMDLY CERTIFIED™



New Product Launches (Cont d)

®—~ |, 2
[rumom Baby wipes

&
L

: ~ : - : ; frum®m’ Goichad wi 1
Our wipes are enriched with the power of organic ingredients J"i’;;(g, BABY{)/\T/TPESAS ;,,g,‘f’.f,:.,“ﬁ'“
including Lavender + Lemon Oils to provide gentle & effective L Rl i g

cleaning while nourishing the skin. Premium quality, durability,
softness, and mild fragrance are other USPs that set them apart

Dermatologically Tested

from most competitors. They efficiently remove bacteria and viruses - -
and are safer than water.
[
Trumom Baby Laundry Detergent

We came up with the best in class *Baby Laundry Detergent®* meant for
babies' delicate clothes. It enriched with extracts of neem, lemon, and aloe
vera and rich in anti-inflammatory properties. It ensures an excellent
orightening by adhering to the original texture and color of all fabrics. It is
very effective to remove baby stains of ghee & ail, dirt, dust, fruit stains, etc.




New Product Launches (Cont d)

We have launched baby soap that contains the goodness of .

organic almond, apricot, lavender, jojoba oil, and Shea butter. Our frum@)m"
soap gives a rich creamy lather that gently cleanses and rinses By Driastucs d

BABY SOAP

easily. It has been specially developed for nourishing and gentle
cleaning of the baby’s skin.

/
[
I Trumon?Baby Liguid Cleanser
. Our next product in this line is Baby Liquid Cleanser that comes in a 500
Ml pack. Powered by the anti-inflammmatory properties of Lemon, Tulsi,
frumen and Aloe Vera, it provides gentle cleaning with efficacy. It can be used to

BABY LI%UI
. CLEAN

R clean everything that an Iinfant uses - toys, baby bottles, fruits,
vegetables, and all other nursing accessories.




Dr Trust Nutrition Range

I 3 |
_ ® . ‘
Dr [rust Nutrition Calcium
Enriched with the power of Moringa & Hadjod, we have launched pmmmesH"Jé'ﬂ'nvy"s“osn"e'?"sf"seuongreetn
*Calcium* supplement as a complete nutrient for bones & teeth health. EA M
This is not just a plain calcium tablet but, it also provides the benefits of
Magnesium, Zinc, Vitamin D3, Moringa Oleifera, and more in a single e Y
taplet. These tablets are digested easily and do not cause bloating. l l |
[
‘r’ T TR
' l Dr Trust Nutrition Glutathione
i - [‘
1 This is formulated for providing powerful antioxidant and detoxifying
ety support in today's busy lifestyle. Glutathione (GSH) is a powerful natural
B L antioxidant that detoxifies the liver by strengthening the immune and

‘ nervous systems. It is a completely safe and vegan formula.

With added Milk Thistle and Alpha Lipolic Acid
Detox Your Liver for Glowing Skin

‘ 30" Capsules NUTRACEUTICAL




Smart Products Porttollo - DeTrust 36©

DrTrust

Body composition
scales

BP monitors Clucometers ECGC monitor

Health metrics captured from devices:

Bone Mass

BMI & BMR Systolic BP Fasting
Subcutaneous Fat Diastolic BP After Meal

Body Fat % Pulse Rate Before Meal
Age Random

Electrocardiogram
Heart rhythm
Heartbeat rate

Age
Height
Body weight

Muscle Mass & Rate
Protein Mass Height Age

Visceral Fat
Body Water %
Metabolic Age

Age
Height

Body weight Height
Body weight

*Our devices are clinically

accurate USFDA & CE
Approved

Smartwatches

Health Monitoring
Body
Temperature

SpO2

Heart Rate
Blood Pressure
HRV & Stress
Level

Tracking fitness
with multisport
mode




Our Al driven platform — DrTrust 366

DrTrust 36©

360° Solutions

The future of smart healthecare reimagined. With a wide range of
smart connected devices by Dr Trust, now manadging your health
is easler than ever before. Download the Dr Trust 360 App and
experience holistic healthcare seolutions for all your lifestyle needs.

DrTrust 36 @

Manage
Not Monitor

The No.1App For A Holistic Health
Management Experience.

Don't just Monitor Your Health,
Manage It With Dr Trust 360.

Syncs With

(o0,
v

I, GETITON
- #* Google Play

DrTrust 36 @

£

SMART (/7)) SENSEI

TECHNOLOGCY

) chondatnarhor

) cronsrowmenat

oo ¥

Tend st
§) Crandrasnethl

DrTrust 36©

Manage Not Monitor

"

=9 []@?

One app for all
Dr Trust Smart Devices

Stay connected with doctors
with easy data sharing

\® @

Clinically approved holistic

Easy to use technology
health recommendations

with class leading features

Syncs With

B GETITON £ Downl he
{:/ A P GooglePlay | & App Store

The Future Of
Connected Headlthcare

Choose from a wide range of smart devices by Dr Trust
and stay connected with good health.

Blood ' Blood Digital
Pressure G Glucose Weighing
Monitors Monitors Scale




Our connected nealtn solution - DrTrust 36©

1-MONTH 3-MONTH PLAN

2999 as200 7999 i8¢
Aggregate B ;

9:41 wll T - Pl 1 smart device FREE R elgts)

6-MONTH PLAN

A unified app to track all the health | gl 2 smart device FREE RICIEY W5 smart device FREE Rt

metrics and vitals collected from various
DrTrust devices

ACCess

Consult specialists from top hospitals,
book diagnostics and lab services

INteract

Share real time health data with doctors
nutritionist and health guardians

Engage

Personalised recipes, nutrition and
workout videos targeted around user
goals

@Chcndrashekhar v B8 Zass0

sync watch data

’ Get a goal based diet plan

+ Track calories with 1,00,000+

food database items

i Daily activity

® ®

1004 1004
keal burnt + Dedicated health coach

/ Macronutrient tracking

steps

+ 2 personal calls - health coach

#H Exercise
~ Unlimited chat - health coach

3 /7 days

SELECT ANY 1 PRODUCT
o Weight
DrTrust 519 - Smart
83kg /63kgs eilo
DrTrust - iCheck

| i Vitals Connect BP Monitor 118
@ Blood pressure 01 Aug, 1232PM + DrTrust GlucoSMART

54 mmHg / 65 mmHg 120 gpMm 9004 with 25 strips

t ) L} @

Trends Profile

COMING SOON ON iOS

Download the app

6000

- Get a goal based diet plan

+ Track calories with 1,00,000+

food database items

/ Macronutrient tracking
’ Dedicated health coach
v 6 personal calls - health coach

/ Unlimited chat - health coach

SELECT ANY 2 PRODUCTS

DrTrust - iCheck
Connect BP Monitor 118

DrTrust 519 - Smart
scale

DrTrust - Healthpal

smart watch 8002

DrTrust GlucoSMART
9004 with 25 strips

COMING SOON ON iOS

Download the app

312600

GCet a goal based diet plan

/ Track calories with 1,00,000+

food database items

 Macronutrient tracking
* Dedicated health coach
/12 personal calls - health coach

/ Unlimited chat - health coach

SELECT ANY 3 PRODUCTS

DrTrust 519 - Smart
scale

DrTrust - iCheck
Connect BP Monitor 118

DrTrust - Healthpal
smart watch 8002

DrTrust GlucoSMART
9004 with 25 strips

COMING SOON ON iOSs

Download the app




DrTrust 36©@ — [HO|ISTIC SOlUTIONS

On our smart healthcare platform, Dr Trust 360, we have a series of value-added features:

Virtual Care & Telenealth

Dr Trust 360 now makes it easy to consult leading doctors at the comfort and
convenience of your home via a video call. Our nutrition plans, combine

behavioral psychology, technology, and live nutritionists coaching, helping our

users in their weight management journey.
|~ I

Health guardians

Add your health guardians so that they can be in the loop with the
progress you make. Your heath guardians shall receive whatsapp alerts at
the right time when your readings are not in range.

Track your daily calories & Nutritional Support

Add and track your daily meals with our nutrition database with over 100,000+
Indian and global food items. Set your daily calorie intake goal and better ‘
understand your macro nutrient intake too. For better health management,
platform provides nutritional support to our users with customised diet plan, calories .
tracking and dedicated nutritionist to guide our users achieved better results

carbs

Protein




DrTrust 36©@ — [HO|ISTIC SOlUTIONS

On our smart healthcare platform, Dr Trust 360, we have a series of value-added features:

Measure health data

Dr Trust 360 now makes it easy to measure weight, blood pressure, blood
sugar, etc via Drlrust devices

Analyse

Dr Trust 360 platform now enables user to derive interactive actionable
iNnsights & trends to better manage their health

Smart Sensei™ Technology

Enabling direct capture of vitals from non-connected devices without any
mManual intervention




*These features are live on andorid devices,

DrTrust 36©@ — HO|ISTIC SOlUTIONS

During the guarter, we have added more value-added features:

Risk Assessments™

To understand the risk
orofile of users -
currently, we nave
launched the diabetic
risk score this helps us
in risk stratification of
our users and plan to
personalize the
experience/offerings

&< Your score How we measure?

4

You are at Low risk

Your risk for having type 2 diabetes is low.
However, your risk changes over time. Be sure
to schedule regular check-ups with your
doctor and take healthy steps toward
preventing or delaying diabetes

Family history of sugar

Gestational diabetes
High blood pressure
Physically active

Calculated BMI

coming soon on ios

HDATCT

A longer-term
metric for our
Clucometer users to
better understand
their trends. It s
based on a research
done by American
diabetic association
(details also
available on the
application)

@ Natasha v

Pair Device

Weight © Blood Sugar & Water intake

Trend data

150 mg/dl

AVG. BLOOD SUGAR

32

READINGS

150 mg/adl
® Highest ever

Today

|~ Graph == Trends

7.1

YOUR ESTD. HbAlc
Learn more

® Lows
® Normal
Pre-diabetes

® Highs

57 mg/di

o Lowest ever




DrTrust 36©@ — HO|ISTIC SOlUTIONS

During the guarter, we have added more value-added features:

Diet 360" Learn with meaning®

Introduced blogs, yoga & mindfulness

\4
Siet o] c © modules from top experts for users to better
et plans for our users, :

for all their needs. This EE O AT manage their health
. . . . Diet 3 60 YOUR DAILY FEED YOUR DAILY FEED
is @ mix of both Da‘d B , Learn with Meaning Learn with Meaning

. Xpert nutritionist coacning.

Expert nutritionist hing

and  self-serve  diet Powered by Dr Trust 360, Teke -
olans. .

& Read A Yoga © Mindfullness

A Yoga ® Mindfullness

of our clients lost
one month

e

Vajrasana Variation

e
Your ideal weight
°

How to deal with cravings

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Congue leo, rhoncus,
libero, faucibus.

2-3 rounds of each flow. Repeat 3-4 times
a week

3 min audio

o§ share 5 min read

— Meet the

4 Chandni Sahgal
9yrs | PhD, M Sc. Food, Nutrition

Get started

Paschimottanasana

*These features are live on andorid devices, coming soon on ios




Chronic and Orthopedic Market

CHRONIC DISEASE PRODUCTS MARKET

(INR Cr) . . . : .
N Increasing Chronic diseases contribution to the

90/0@0“ 1163 deaths, higher spending power and availability of
M affordable © healthcare products is driving the
demand for chronic disease management products
at their homes.

683

SO

2019 2025

ORTHOPEDIC PRODUCTS MARKET
(INRCr)

R 2513

1,357

The growth In this market is primarily driven by the
iNcreasing Iincidence of chronic diseases, increasing
accidents, rising geriatric population and increasing
awareness for therapy.




Comipetitive

L andscape

{
m
U

PHILIES

Respiratory Care

Nebulizer

Pulse Oximeter
Cardiac Care
BP Monitor

Heart Rate Monitor

Diabetes Care

Blood Glucometer

Niche Categories

Others

Personal Scales I 2 T D D

Vaporizer v | x x| v | x| v
X X X X

Nutritional supplements

<
<




VWhnat Makes Nureca Difrerent?

- International standards quality and design of the products

- Our products are manufactured to be safe, accurate, long-lasting and compliant to national and international
regulations. Our chronic monitoring devices are USFDA approved.

- Nureca offers an entire bouguet of digital home healthcare devices

- Superior consumer price-value proposition with stringent quality control

- Over the course of last 5 years, Nureca has generated a loyal customer base of over 8 million customers

- Emphasis on "Point of Sales’ (POS) marketing via online channels; Videos on digital shelf and YouTube channel;
Presence across multiple digital media; Strong emphasis on search engine optimisation (SEO).




Business Outlook

ADDING PRODUCTS AND
CATEGORIES

MARKETING

With the launch of our connected devices eco system, we will levarage data science capabilities to
empower more people living with chronic and lifestyle diseases to live better and healthier lives. Our
software will analyze clinical data and apply iterative insights to our uUsers lifestyle to deliver a more
personalized care experience. This will reinforce our theme of shifting India's healthcare sector from
curative to preventive and further from preventive to pre-diagnostics. We will be one step closer to our
goal of making a positive impact on the lifestyle and health of our esteemed users and eventually
enhance the longevity of their lives. We are working with various partners and building capabilities to
orovide all healthcare services on our Dr. Trust 360 platform with affordable sulbscription rate which
will change our business model from being product driven company to services driven company.

B { _

“%> DrTrust 366

Don’t Just Monitor
Manage Your Blood Glucose




Sharenolder Intormation

Shareholding as on 31st March 2022 Share Information as on 31st March 2022
Others NSE Ticker NURECA
12.6% :
Other DIl BSE Ticker 543264
3.9%
IPO Listing Date 25th February 2021
Mutual Funds Market Cap (INR Cr) 1,368
1.4%
Shares Outstanding 1,00,00,175
FI
12.2% 3M ADTV (Shares 000)* 32.4
Promoters
20.0% 3M ADTV (INR mn)* 546
Sh ledged —
( aregNﬁ‘)e ge Industry Healthcare
Source: *NSE

[
Use Of IPO Proceeds

The Net Proceeds are utilized in accordance with the details provided in the following table:

Funding incremental working Capital requirements of 720 720 750 :
our company

Ceneral Corporate purpose 211 218 218




Nank.
YOU.

INVESTOR RELATIONS AT NURECA
Gurvikram Singh
cs@nureca.com

Ernst & Young
Rahul Thakur
Rahul.thakur@in.ey.com

NURECA

Office No. 101, Udyog Bhavan,
Sonawala Lane, Goregaon East,
Mumbai, Maharashtra - 400063

Drtrust.in Drtrustsoc0.com



https://drtrust.in/
https://drtrust360.com/
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